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ABSTRAK 
 
PENENTU NIAT BELI KONSUMEN PADA BAHAN BAKAR MINYAK 
PERTALITE 
 (Studi pada Masyarakat Kota Surakarta) 
AULIA RIZQI MEGA KHASUNA 
 NIM. F0211021  
 Penelitian ini dilakukan pada produk Bahan Bakar Minyak (BBM) Pertalite. 
Tujuan penelitian ini adalah untuk menguji: 1) pengaruh perceived benefit terhadap 
attitude, 2) pengaruh perceived quality terhadap attitude, 3) pengaruh price 
fairness terhadap attitude, 4) pengaruh environment knowledge terhadap attitude, 
5) pengaruh attitude terhadap purchase intention. 
 Data pada penelitian ini didapatkan melalui kuesioner yang diberikan 
kepada 200 responden di kota Surakarta yang berniat untuk melakukan pembelian 
pada bahan bakar Pertalite. Teknik pengambilan sampel menggunakan purposive 
sampling dan pengujian hipotesis menggunakan analisis SEM GeSCA. Hasil 
penelitian ini menyatakan bahwa: 1) perceived benefit berpengaruh signifikan 
terhadap attitude. 2) perceived quality berpengaruh signifikan terhadap attitude. 3) 
price fairness tidak berpengaruh signifikan terhadap attitude. 4) environment 
knowledge berpengaruh signifikan terhadap attitude. 5) attitude berpengaruh 
signifikan terhadap purchase intention. 
 Keterbatasan yang dimiliki dalam penelitian ini diantaranya hanya 
difokuskan pada konsumen Bahan Bakar Minyak (BBM) di kota Surakarta. Hal ini 
dapat membatasi generalisasi dari hasil penelitian yang didapatkan. Sehingga 
diharapkan penelitian selanjutnya dapat menyempurnakan kekurangan pada 
penelitian ini.   
Kata kunci: Perceived benefit, perceived quality, price fairness, environment 
knowledge, attitude, purchase intention. 
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ABSTRACT 
DETERMINANTS OF CONSUMER PURCHASE INTENTION IN PERTALITE 
  (A Study on People of Surakarta) 
 
By: 
AULIA RIZQI MEGA KHASUNA 
F0211021 
 
The object of this research was fuel oil (BBM) Pertalite. The aim of this 
study was to examine: 1) the effect of perceived benefit on attitude, 2) the effect of 
the perceived quality on  attitude, 3) the effect of price fairness on the attitude, 4) 
the effect of environment knowledge on attitude, 5) the impact of attitude on 
purchase intention. 
 
The data in this study were obtained through a questionnaire given to 200 
respondents in the city of Surakarta who intend to make a purchase on Pertalite. 
The sampling technique used in this study was purposive sampling and hypothesis 
testing used SEM analysis GeSCA. The results of this study stated that: 1) the 
perceived benefits significantly affect on attitude. 2) perceived quality significantly 
affect on attitude. 3) price fairness does not significantly affect on attitude. 4) 
environment knowledge significantly affect on attitude. 5) attitude significantly 
affect on purchase intention. 
 
The limitation of this study are it only focused on consumers of fuel oil 
(BBM) in Surakarta. This may limit the generalizability of the results obtained. Thus, 
researcher hopes that for further researchs will fix the flaws in this study. 
 
Keywords: Perceived benefit, perceived quality, price fairness, environment 
knowledge, attitude, purchase intention. 
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